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²ƻǊƭŘǿƛŘŜ ōƻȄ ƻŦŦƛŎŜ ŦƻǊ ŀƭƭ ŦƛƭƳǎ ǊŜŀŎƘŜŘ ϷнфΦф ōƛƭƭƛƻƴ ƛƴ нллфΣ ǳǇ тΦс҈ ƻǾŜǊ нллуΩǎ ǘƻǘŀƭΦ  
International box office ($19.3 billion) made up 64% of the worldwide total, while U.S. and Canada 
($10.6 billion)1 made up 36%, a proportion consistent with the last several years.  U.S./Canada box 
office and international box office in U.S. dollars are both up significantly over five years ago.

Worldwide Box Office

2005 2006 2007 2008 2009

% Change
09vs. 08

%Change 
09 vs. 05

U.S./Canada1 $8.8 $9.2 $9.6 $9.6 $10.6 10.1% 20.3%

International $14.3 $16.3 $16.6 $18.1 $19.3 6.3% 35.1%

Worldwide $23.1 $25.5 $26.3 $27.8 $29.9 7.6% 29.4%

Worldwide Box Office (US $ Billions)
Source: MPAA, incorporating RentrakCorporation, Screen Digest, and local sources
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1 RentrakCorporation completed acquisition of Nielsen EDI in February 2010.  MPAA has updated its U.S./Canada box office 
data to RentrakCorporation for 2010 and prior years through 1998, using wŜƴǘǊŀƪΩǎCalendar Year (January 1-December 31) 
data for clarity and to harmonize with the demographic attendance analysis.
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International box office increased 6.3% in 2009, with the largest growth (12.3%) in Asia Pacific.  81% 
of the Asia Pacific increase occurred in Japan and China.  Europe, Middle East & Africa (EMEA) 
remains more than half (51%) of the international box office total.  

LƴǘΩƭ .ƻȄ hŦŦƛŎŜ .ȅ wŜƎƛƻƴ

International Box Office by Region (US$ Billions) 
Source: MPAA, incorporating RentrakCorporation, Screen Digest, and local sources

2005 2006 2007 2008 2009
% Change 
09 vs. 08

% Change 
09 vs. 05

EMEA $7.6 $8.6 $8.7 $9.7 $9.9 2.5% 31.2%

Asia Pacific $5.6 $6.5 $6.5 $6.8 $7.7 12.3% 36.1%

Latin America $1.1 $1.3 $1.4 $1.6 $1.7 3.6% 58.2%

Totalinternational $14.3 $16.3 $16.6 $18.1 $19.3 6.3% 35.1%
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U.S./Canada box office reached $10.6 billion in 2009, up 10.1% over 2008, and up 20.3% over five 
years ago.  The 3D market was a key growth driver ς11% of 2009 box office, or $1.1 billion, came 
from 3D showings.

U.S./Canada Box Office

U.S./Canada Box Office (US$ Billions) 
Source: RentrakCorporation

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
U.S./CanadaBox Office $7.5 $8.1 $9.1 $9.2 $9.3 $8.8 $9.2 $9.6 $9.6 $10.6
% Change vs. Prior Year 2.5% 8.0% 12.1% 0.6% 1.5% -5.1% 4.1% 4.9% 0.0% 10.1%
% Change vs. 2009 41.3% 30.7% 16.6% 15.9% 14.1% 20.3% 15.6% 10.1% 10.1% n/a

Spotlight: 3D Box Office (US$ Billions)
Source: RentrakCorporation, MPAA incorporating Screen Digest and other sources

2005 2006 2007 2008 2009
% Change 
09 vs. 08

% Change 
09 vs. 05

3D box office $0.04 $0.09 $0.13 $0.24 $1.14 375.3% 2995.6%

2D box office $8.78 $9.09 $9.50 $9.40 $9.47 0.8% 7.8%

Totalbox office $8.82 $9.18 $9.63 $9.63 $10.61 10.1% 20.3%
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U.S./Canada movie admissions, or tickets sold, reached a five year high at 1.4 billion in 2009.  
Admissions rose 5.5% from 2008, the first increase in two years.  The national average of tickets sold 
per person (admissions per capita) increased to 4.3 in 2009, the first increase since 2002.

U.S./Canada Attendance

U.S. & Canada Admissions (Billions)
Source: RentrakCorporation, NATO

U.S./Canada Admissions per Capita (Tickets Sold Per Person Aged 2+)
Source: RentrakCorporation, NATO, U.S. Census Bureau, Statistics Canada
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
U.S./CanadaAdmissions(Blns) 1.39 1.43 1.57 1.52 1.50 1.38 1.40 1.40 1.34 1.42

% Change vs. Prior Year -3.4% 3.0% 9.2% -3.0% -1.5% -8.1% 1.8% -0.2% -4.1% 5.5%
% Change vs. 2009 1.6% -1.4% -9.7% -6.8% -5.5% 2.8% 1.0% 1.1% 5.5% n/a
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The national average of tickets sold per person (admissions per capita) increased to 4.3 in 2009, the 
first significant increase since 2002.




